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ABSTRACT

Artificial Intelligence is helpful more and more in interacting with their customers. Artificial systems are
getting better where it is helpful to the customers can share their personal experience. It is now a day’s
transparent and trust worthy too. This research study how transparent based Al tools used
communication affects what customers want to buy and how much they are loyal to the company with
customer trust. For this study used type of modeling to look at the relationships. The results of the study
show that when Al communication is transparent it will increase the customer trust and loyalty and
makes customers to buy more. The trust is positive effects on both what customers are want to buy and

how much they are loyal to the company.
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