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ABSTRACT  

Shopping is a daily activity for people all over the world from low-cost to high–end products. Shopping is 

largely a gendered activity, men and women shop in very different ways. Women are more active in shopping than men, 

as women enjoy apparel shopping they feel that it is more attractive than others so they actively plan on browsing as 

part of their experience, it shows their self-expression, fantasy, and relaxation. This study investigated 213 responses of 

working women in Chennai City. This study analysed the data with statistical tools and arrived the conclusion that three 

major factors determines the shopping behavior of the working women.  
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