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ABSTRACT 

Consumer perception about a product or service is based on his or her actual experience 

obtained from the use of that commodity or service. The study was an attempt to understand the 

perception of consumers towards ice-cream. Ice-cream is a perishable confectionery item which is 

consumed by different age groups of consumers in recent days. Primary data had been collected 

through a structured questionnaire which comprises demographic profile and perception of 100 

respondents by adopting convenience sampling technique. Percentage analysis, chi-square test and 

Garrett ranking were the tools used in the study. The result of the Chi-square test revealed that there 

was no association between per month income of the family and the purchase frequency of ice-cream. 

Factor analysis was applied and extracted five factors namely quality of ingredients, quantity, 

appearance, price and taste which influenced consumer perception as regards ice-cream. 
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